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At a glance

The EU-27 food and drink industry in
2007

€ 913 billion

(+4.2% compared to 2006)

4.3 million people 0.24%
(-0.6% compared to 2006) of total output

Number of Household
companies expenditure

48.5% of the F&D
turnover

63.0% of the F&D
employment

308,000 12.6%

EU market share of global exports

19.8% (24.6% in 1998)

Global markets
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Structure

Share of turnover in manufacturing industry (%)

Share of value added in manufacturing industry (%)

s

- Number one manufacturing sector in terms of
turnover, workforce and value added
- Number two in terms of number of companies

F&D industry in the manufacturing

sector (1)

Share of employment in manufacturing industry (%)

Share of the number of companies in
manufacturing industry (%)

[ Chemicals

M Automobile
M Machinery and equipment [l Fabricated metal products [ Others
[ Publishing and printing

_|Food and drink

Furniture
Source: Eurostat, SBS, 2005 data
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Note: the manufacturing sectors are defined at 2-digit level of the NACE-
Rev.1 (food and drink industry: division DA 15).




Structure

F&D industry in the manufacturing

sector (2)

Share of F&D turnover, value added and employment
in manufacturing industry, 2000-2005, EU-25 (%)

12
I — /
_-1"‘"‘-«..,:-“",
TD ] ] ] ] ] T
1999 2000 2001 2002 2003 2004 2005

B Share of turnover in manufacturing industry
B Share of employment in manufacturing industry
I Share of value added in manufacturing industry

Source! Eurastat, SES
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Structure

F&D industry in the manufacturing

sector (3)

Labour productivity, labour cost, profitability and investment in the manufacturing industry

Labour productivity' (<€1000)

Labour cost per employee (€1000)
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{2} The gross aperating rate s the gross operating surplus expressed as a percentage of the turmover generated, The gross Saurce: Eurpstat, S8S, 2005 data
aperating surpius is value added minus personnel costs, It is an indicator of profitatility
B Food and drink products [l Manufacturing Textiles Automobile Chemicals Fabricated metal products
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Structure

An industry dominated by SME’s

SMEs Large company
+249
Manufacturing 39.7 60.3
Turnover
Food and drink 48.5 51.5
Manufacturing 45.3 54.7
Value added
Food and drink 47.1 52.9
Number of Manufacturing 59.3 40.7
employees Food and drink 63.0 37.0
Number of Manufacturing 99.2 0.8
enterprises Food and drink 99.1 0.9
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Structure

Sectors of the F&D industry

Distribution of turnover and employment in sub-sectors

Turnover (%) Employment (%)
2

B Meat products [ Grain mill products and

starch products

B Animal feed
Beverages

[ Various food products

B Fish products
I Processed fruit and vegetables
. Oils and fats
B Dairy products
Source: Eurostat, SBS, 2005 data
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Structure

The food and drink industry In the
Member States (1)

Top 5 Member States in terms of food and drink industry sales, 2007 (€billion)

France
Germany |
ltaly

UK |

Spain |
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Source: National Federations
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Structure

The food and drink industry in the
Member States (2)

Food and drink industry data as published by National Federations'

AT | BE | BG | CY | CZ|DE | DK | EE|ES | F | FRGR | HWU| JE T | LT | LU LV|MT| N PL|PT|RO SE|SI|SK UK

Net sales’
(€ billion)
2006 1041332 28| 1.3 97 (1382 21.0 | 1.1 | 774 90 |1443(11.2| 74 | 233|100 25 | 0.7 16 | 03 [57.2| - 120 84 [157| 1.9 | 29 [106.8
2007 1013%9] - | - [103(1468/ 227 | 1.2 | 782 | 96 |1544( 11580 | - 1130 - | - [ 18103 | - |[416]123/101[164| 20 | - |[106.2
201 ] G 00D 00 00 @@ s D 22/ 28 &0 N &F
Rank3 5m 3rd N N 5th 5[!1 1 s 2nd 1 s 4th 1 st 1 s Srd 1 s 2nd N A . = 1 bl -l ot 1 ot N 4|n 51h 4m 1 st
Employment
(thousand)
2006 58,9 1900 101,0112,3*126,5(532,1) 68,4 | 17,3 |486,0| 35,3 (4140 72,0 {1070/ 44,3 |2600( 50,7 | 44* | 352 | 3,0 (1222| - [107.1]2038| 57,2 | 16,7 | 35,0 |440,0
2007 58,0 | 89,6 1210|5315 66,0 | 17,3 487,6( 34,8 [415,0| 72,1 [ 1015 256,0 3029 420,01108,5/206,7) 55,9 | 15,2 4380
20072006 %) |[>13) [+ S D 0 4351 () D D S

(1) or by National Statistcs Insttutes or Furostat Source: GIAA (detals avallable on request
{2 or production valie (in current prices)

(3) Rank of the foad and drink industry In the manudaciuring activities i terms of turmover at national fevel

() 2005 dala
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Market and consumption

Key figures in 2007
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Market and consumption

EU trade balance

EU food and drink trade surplus, 2000-2007 (€ millio  n)



Market and consumption

EU trade partners



Market and consumption

EU trade by region



Market and consumption

EU exports to emerging countries

Exports to emerging countries, 2000-2007

Rank(1) 2007 2007/2000
(€Emillion)

China 8 1,245

South Korea 10 1,118

Ukraine 15 767

South Africa 19 631

Mexico 20 629

Brazil 21 625

Thailand 25 460

Malaysia 28 337

Indonesia 34 283 -4%
Vietham 37 234

India 49 159

Chile 60 117

Argentina 80 77 -58%

(1) Rank in top countries of origin for EU food and drink exports



Market and consumption

Extra-EU trade by sector (1)



Market and consumption

Extra-EU trade by sector (2)

Beverage and
“various food
products”
category
accounted for
58% of the EU
exports.



Market and consumption

Key figures in 2008

EU key trade figures (€million)

January to July

2007 2008 2008/2007
Export 30,328 32,971 +8.7%
Import 29,239 33,276 +13.8%

Balance 1,089 -305




Market and consumption

Extra-EU trade by sector in 2008



Market and consumption

Prices (1)



Market and consumption

Prices (2)



Market and consumption

Consumption of food and drinks (1)

Households spent 12.6% of their expenditure on
food and non alcoholic beverages.



Market and consumption

Consumption of food and drinks

(2)



Market and consumption

®
Food chain: from farm to fork
Resto,
Agricultural Specialised Non- Bars
grict Manufacturers | Wholesale : specialised '
holdings retailers . canteens
retailers .
catering
Nbr of operators
(x 1000) 14,406 310 211 443 475 1,392
Nbr of persons
employed 12.7 4.7 1.8 1.3 5.1 6.7
(million)
Turnover
(€ billion) 319 850 717 104 800 279
Value added
(€ billion) 149 188 72 21 110 110




World trends

International comparison

Food and drink industry worldwide, 2007

Total sales % of total
Total sales Compared manufactu- Employees
(€ billion) to previous fing sales (x1000)
year (%) g
Austalia 49 1.1 21.2 191
Brazil 87 10.7 17.7 1,323
Canada 56 2.2 13.5 272
China 234 12.4 7.3 5,358
Japan 200 1.2 10.0 1,352
Mexico 38 11.2 23.9 374
New
Zealand 17 1.0 31.0 76
United 496 0.5 12.4 1,542

States




World trends

EU food and drink products on
world markets (1)

The EU is the
number one
exporter of
food and drink
products.



World trends

EU food and drink products on
world markets (2)

The EU is the
number one
importer of
food and drink
products.



World trends

EU market share of global export
market

Shrinking EU
share from 24.6%
t0 19.8%



World trends

R&D and innovation (1)



World trends

R&D and innovation (2)
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